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Dear Nathan,

I don’t envy your position at all in these trying times. The pressures of development regarding
the  Perris Airport Environs are by all accounts, under threat. Forgive me for being blunt but I
see the lucrative investment opportunity from the applicants  perspective, knowing full well
this is the cheapest and most economical pathway to insure short term financial gain at the
City of Perris's expense.  After the applicant has assessed all options,  they now see the City
Of Perris as the final stepping stone to a lucrative self interested, short term financial gain.
Unfortunately, this leaves the City of Perris at a disadvantage with long term negative
consequences that the developer will consequently wash their hands with no on going
responsibility. 

As of this moment, the City of Perris can avoid this liability, being in an excellent position to
take the high road by exercising duty of care that covers long term investment in maintaining 
a sustainable environmental statement.  As an artist and a skydiver,  my personal position is
clear when it comes to maintaining the seamless vista that the Perris Airport has to offer. I
know this is a contradiction when it comes to existing buildings however if you can cast your
eye and experience yourself line of sight that extends  to the foothills and mountains  you
would agree, any development takes special consideration knowing full well the obvious
effect it has on this unique environment for which a fit for purpose municipal airport that
experiences  a biblical amount of landings per year, is maintained as a viable long term
investment. 

Consider Hydrogen Electric Trucks and a subterranean storage facility would be a pathway for
the developers, if they are to succeed in this application. A simple prerequisite that reaffirms
the City of Perris  long term commitment to the environment and sustainable development
would indeed represent  the best interest for people of Perris.  

Nathan, by way of introduction I’ve included my visual portfolio, the contents of which
wouldn’t have been possible without the Perris Airport and the Conatsters family, I owe them
plenty and so does the city of Perris.  

Thank you for your time and attention to this matter,

Respectfully,
Reggie Eastaugh

Shark Air Artist. Airblade Inventor. 

PO Box 392 
Paris Creek,
South Australia.
061 0438605364.  

mailto:parahelion.project@gmail.com
mailto:NPerez@cityofperris.org
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DesignedandcreatedtheAirblade, a
lightweightverticalbanner for useas


Awindindicator for parachute landings.
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brandingiconandperformance
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PerrisValley Skydivingrequiredabranding
presencethat was interactive, an iconthat travels as
apromotional vehicle. RegcreatedShark Airwith
brand identity inmind as ameldbetweenaircraftand
predatorwhichseasonally travels theUSAirshow
circuit,appearinginseveral commercialsincluding


anepisodeof ’BayWatch.’
EstimatedbrandingReturn: $3.5mandcontinuing.


PerrisValley Skydiving is oneof the largest
parachutingoperationsin theworldwithover


100,000 skydivesmadeannually.
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PARAMOUNTPICTURES, ‘DROPZONE.’


Paramount approachedReg to furnish theset withAirblades reproducinganauthentic
DropZonelook. Parachuting IndustryManufacturersplacedtheir ownAirblades


producing imbeddedbrandingopportunities.
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Created andDirected ‘ProBlade’
HighPerformanceparachuting


competition.
Providedembeddedbranding
opportunitiesfor several energy


drinkcompanies.







“OPERATIONSPRINGCOLT”
PRESIDENTGEORGEBUSH
75THBIRTHDAYCELEBRATIONS.


TexasA&MUniversity.
Set director.
WDIAirblades
“Stars andStripes”
Coverage:WorldwideVNR.







1997 “OPERATIONSECONDLOOK”
PRESIDENTGEORGEBUSH


2NDSKYDIVE
YUMAARIZONA.


Event logo design.
Presidential Signature Airblade.
Coverage:World wideVNR.


Createdmediaevent logo and signature series Airblade







WORLDCANOPYPILOTINGCHAMPIONSHIPS
TITLESPONSOR:GoFast SportsEnergyDrinkCo,


POSITION–Director - alignedbrandwithperformancebased
images.


COVERAGE:VNRandproduct DVDnationwide.Adventure, lifestyle
magazinearticles. Increasedbranding presence.


RETURN:1.5m
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