From: Reg Eastaugh

To: Nathan Perez

Subject: Re: City of Perris Airport Environs. Attn Nathan

Date: Friday, November 10, 2023 3:03:04 AM

Attachments: Peechapuck Productions Reg Eastaugh Visual Portfolio.pdf
Dear Nathan,

I don’t envy your position at all in these trying times. The pressures of development regarding
the Perris Airport Environs are by all accounts, under threat. Forgive me for being blunt but I
see the lucrative investment opportunity from the applicants perspective, knowing full well
this is the cheapest and most economical pathway to insure short term financial gain at the
City of Perris's expense. After the applicant has assessed all options, they now see the City
Of Perris as the final stepping stone to a lucrative self interested, short term financial gain.
Unfortunately, this leaves the City of Perris at a disadvantage with long term negative
consequences that the developer will consequently wash their hands with no on going
responsibility.

As of this moment, the City of Perris can avoid this liability, being in an excellent position to
take the high road by exercising duty of care that covers long term investment in maintaining
a sustainable environmental statement. As an artist and a skydiver, my personal position is
clear when it comes to maintaining the seamless vista that the Perris Airport has to offer. I
know this is a contradiction when it comes to existing buildings however if you can cast your
eye and experience yourself line of sight that extends to the foothills and mountains you
would agree, any development takes special consideration knowing full well the obvious
effect it has on this unique environment for which a fit for purpose municipal airport that
experiences a biblical amount of landings per year, is maintained as a viable long term
investment.

Consider Hydrogen Electric Trucks and a subterranean storage facility would be a pathway for
the developers, if they are to succeed in this application. A simple prerequisite that reaffirms
the City of Perris long term commitment to the environment and sustainable development
would indeed represent the best interest for people of Perris.

Nathan, by way of introduction I’ve included my visual portfolio, the contents of which
wouldn’t have been possible without the Perris Airport and the Conatsters family, I owe them
plenty and so does the city of Perris.

Thank you for your time and attention to this matter,

Respectfully,
Reggie Eastaugh

Shark Air Artist. Airblade Inventor.

PO Box 392
Paris Creek,
South Australia.
061 0438605364.
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"Once he has tasted flight he will walk this
earth with his head turned skyward, for
there he has been and there he will long to
returmn.”
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Reg Eastaugh,
Creative...





The First Airblade

Photo: Maty Tilley 1991

Desgred ad created the Aitblads, a
ightweight \ertical bamer far use as

Awirdindicator for parachuie landings.
Greated and developed industry
brandngicon ad performance

rarach timm onnatition






SKYDIVE PERRIS

Jump the SHARK!!

Periis Vdley Skydving required a brandng
presence that was interactive, an icon that travels as
apromrotional vehide. Reg created Shark Air with
brand identity in mind as a meld between aircraft and
predator which seasorally traves the US Airshow
circut, appearingin several conmercid sinduding
an episode o 'Bay Watch.’

Estimated branding Retum: $ 3.5 mand contiruing
Perris Valley Scyd ving is ore of the largest
parachutingoperat ans in the warld with over
100,000 skydives made amudly.
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TV Critics Gather At Rialto For
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Tmaces courtesv of Paramount Pictures

PARRVINNTPICIRS ‘DRP ZONE

Paramount approached Reg to fumish the set with Airblades reproducing an authentic
DropZone look. Parachuting Industry Manufacturers placed their own Airblades
producing inbedded branding opportunities.
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Event logo design.
Presidential Signature Airblade.
Coverage: World wide VNR.
Created mediaevent logo and signature series Airblade






WRD CANCPY PIOTNGCHAVIPIQNEH PS
TTEFOEIRCo Fast Sports Energy Drirk Co,
FFION—-Director - digned brand with performence based

images.
COAEAGEVNR and product DVD natiormide. Adverture, lifestyle
megazine articles. Imreaieg branding presence.
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Texas A&M University.
Set director.
WD Airblades
“Stars and Stripes”
Coverage: World wide Press and VINR.
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Reggie Eastaugh “ where spoad and S00WacY race apaine gravity and tme "
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Paris Creek, South Australia. Current Project :

Aviation Sports Television Production
writer / producer / director.
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